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      With the “holiday 
season” not too far in 
the future, many of 
us have already been 
thinking of, if not 
already purchasing, 
gifts for family and 
friends. 
    Regardless of the 
holiday celebrated, 
the sharing and ex-
changing of gifts 
during the winter 
months is a tradi-
tion in many house-
holds. Though these 
holidays are loved by 
many, the shopping 
sprees and lit-up 
trees hold ugly truths 
that we often ignore. 
   Everyone knows 
and accepts that the 
bulk of holiday shop-
ping is done during 
November and De-
cember. However, a 
growing population 
of Americans are 
found scrambling 
for tangible signs of 
affection as early as 
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October. The Nation-
al Retail Federation 
estimated that 40% 
of Americans begin 
some form of winter-
holiday shopping be-
fore another popular 
holiday, Halloween, 
even comes around.
    This “rushing of 
holidays” is a prime 
example of material-
ism making its roots 
in our everyday lives. 
The putting of ma-
terial possessions 
above values and 
holiday apprecia-
tion is spreading like 
wildfire in places all 
over America. This 
phenomena is mani-
fested through shop-
ping for Christmas 
while costumes of 
witches and Disney 
characters still fill 
stores.
    In one study, the 
average person may 
spend in the range of 
$500 to over $900 

on gifts for oth-
ers. On the flip side, 
nearly 20% of gifts 
were returned one 
year. In this 2017 
season alone, holi-
day shopping sales 
are expected to hit 
$1 trillion dollars at 
minimum-that’s 4 

have to live the same 
exact life she has so 
far about 2,857 times 
to make as much 
money as is spent in 
a single holiday sea-
son. 
     And that’s Be-
yoncé, who makes 
millions of dollars a 

The Holiday Spending Epidemic
Early gift shopping represents American consumerism

ity of buyable goods 
has made it easier 
and faster for peo-
ple to buy gifts, and 
in some instances 
cheaper. Amazon 
has become one of 
the world’s largest e-
retailing businesses, 
and a lot of credit 
goes to the billions of 
dollars it sees during 
the holiday season. 
     It was found that 
55% of holiday shop-
pers buy gifts online, 
and that number is 
bound to increase 
greatly in the next few 
years alone. Com-
panies use phrases 
like “free shipping” 
and “online discount 
codes” to encourage 
technological pur-
chasing, which grows 
the industry even 
more.
    Though we all 
would like to deny it, 
overindulging in hol-
iday gifts is a leading 

force in the mate-
rialism we see. The 
reality that we never 
consider when buy-
ing these gifts is that 
most items will be 
thrown out, grown 
out of, or played with 
once, and therefore 
trillions of dollars 
will be doing the 
same. 
     An alternative may 
be –dare I say it– 
making cards, gifts, 
or goods with the re-
sources you have, as 
the personal aspect 
of it is where the true 
sign of affection and 
care lies. 
      So before you shop 
this holiday season, 
or even if you already 
have like the major-
ity of Americans, 
consider putting that 
money towards plac-
es of necessity rather 
than desire.  

classwork or home-
work. There is a new 
assignment centre 
with assignments 
and their due dates. 
The website also has 
a roster, which has 
a messaging feature, 
which allows stu-
dents to message the 
teacher instead of e-
mailing them.
    Other features on 
ArgoNet include a 
calendar in order to 
know what events 
there are and what 
classes you are hav-
ing today and a news 
section which in-
cludes a scoreboard 
in case you want to 
know if your favorite 
RPS teams won. 
     Since this is a 
website in develop-
ment, after all, there 
are going to be new 
features that are go-
ing to be there in the 
future. Stay tuned 
ArgoNet’s official de-
but.
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What exactly is “ArgoNet?”
An inside look at the new school website

     For the next school 
year, the  Technology 
Department is devel-
oping a new website 
that will eventually 
replace Schoology 
and Google Class-
room in the near fu-
ture. The name of the 
new website is called 
ArgoNet, a play on 
the word “Argonaut,” 
the school’s mascot. 
   ArgoNet was named 
by Arthi Vaidyana-
than ’18 and Grace 
Del Buono ’18, 
members of student 
council. The school 
council quickly voted 
to approve it. This 
website aims to re-
place Schoology and 
Google Classroom 
for the upcoming 
school years to come. 
    ArgoNet will sim-
plify Rutgers Prep’s 
many websites into 
one for admissions, 
enrollment, classes, 
sports, and alumni. 
Up until now, each 
of these categories 

have been separate. 
In order to see this, 
I decided to take a 
look at ArgoNet for 
myself. After I cre-
ated an account, the 
website immediate-
ly takes you to the 
homepage with four 
different sections: 
Progress, Schedule, 
Assignment Centre, 
and Conduct. The 
Conduct section is 
unique as it keeps 
track of a student’s 
demerits and deten-
tions.
    The class page is 
split into four differ-
ent categories: Bul-
letin Board, Topics, 
Assignments, and 
Roster. On the Bul-
letin Board, you can 
look at different pho-
tos, audio, and docu-
ments posted by the 
teacher. The Topics 
section fills the same 
purpose that a Folder 
on Schoology does, 
by organizing videos 
and documents for 
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Giving back on Independence Day 
Class of 2018 wins by raising the most

furbished the sopho-
more, junior and se-
nior lounges. While 
the seniors have not 
yet decided on their 
gift, according to se-
nior class president, 
Varun Kadikar, the 
donations from this 
event alone indicate 
that this year’s gift 
will be a good one. 
    On the other hand, 
the money raised 
by the other grades 
went towards the 
Rutgers Prep annual 
fund, which helps 
enhance the student 
experience. 
   Without it, Rutgers 
Prep would not be 
able to function as it 
does today.  Overall, 
this year’s battle of 
the lounges and the 
ledge was extremely 
successful as it raised 
class and school spir-
it, supported the se-
nior class gift, and 
helped to benefit the 
Rutgers Prep com-
munity.

     On October 23rd, 
Rutgers Prep cele-
brated its 59th Inde-
pendence Day, when 
RPS formally sepa-
rated from Rutgers 
University. 
    This year, it was 
commemorated in 
a special way: The 
Battle of the Lounges 
and the Ledge. This 
‘battle’ was a race be-
tween the freshman, 
sophomore, junior, 
and senior classes 
to see which grade 
could receive the 
highest percentage 
of students partici-
pating by  donating 
at least one dollar. 
    The incentive, oth-
er than giving back to 
the school, was that 
the winning grade 
could chose the 
school lunch for one 
day. This way, school 
spirit was kept high 
for Independence 
Day and members of 
each grade could do-
nate money to their 

fund.
    However, at the 
end of the ‘battle’, 
the seniors won with 
a total of $555 which 
was far greater than 
the combined total 
of the other grades 
which was $205. The 
senior class had an 
impressive 55% per-
cent participation 
rate, meaning more 
than half the seniors 
decided to give.
    Furthermore, each 
dollar donated by the 
seniors was gener-
ously matched with 
a 3:1 donation by the 
Ramallo family to in-
crease their total to 
$2,210. Additionally, 
the for seniors the 
money they raised 
went towards their 
senior gift. 
   The senior gift is 
an annual gift from 
the seniors back to 
the community and 
can come in different 
forms. For example, 
last year’s seniors re-

sets of zeroes.
   If you’re still hav-
ing trouble wrapping 
your brain around 
just how much mon-
ey is being spent in 
the course of a few 
months, consider 
this: Beyoncé would 

year.
    One of the biggest 
culprits contributing 
to American materi-
alism, and that of the 
holiday type in par-
ticular, is technology. 
      The seemingly 
constant availabil-

“This ‘rushing of holidays’ 
is a prime example of ma-
terialism making its roots 
in our everyday lives. The 
putting of material pos-

sessions above values and 
holiday appreciation is 

spreading like wildfire in 
places all over America.”


